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Gibbons and Read thank Doug and Linda Hoffman for 

launching both Encore. “They founded the company 

and they supported us as we took it over. They still 

support us to this day.” 

They also thank the subtrades and the team. “You 

cannot be a builder without trades and your team. 

Some of our people have been with us for 40 years. 

We are blessed to have an awesome team behind us.”

The future of Encore Master Builder is an exciting one 

as they innovate in Blatchford and help rebuild Jasper. 

11344 - 119 Street  Edmonton, AB T5G 2X4

780-472-8362
info@encorehomes.ca

encorehomes.ca
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780-460-8804 • admin@masterexcavators.ca

Congrats Encore 

on your 

40th Anniversary!

paradiseflooring.ca

Congratulations Encore on 40 years!

tnnpro.ca

Exterior Site Cleanup
Interior Cleans & Vacuums

Waste bag Removal
Pressure Washing

Snow Removal
Water Pumping

Congratulations
Encore Master Builder
on 40 years!

Ross Grant

Commercial Insurance Specialist

Cell: 780-868-9421

www.federated.ca

Congratulations Encore 

Master Builder on 40 years 

of success and wishing you 

many more!

something, we learn a lot and as a team. We are all hands 

on in every aspect, from the management to the field. As 

a small builder, we get to leverage all the strengths of 

our team. They get to work on multiple aspects of every 

project, and this keeps them engaged.”

Read agrees, “Things will always ebb and flow in this 

market. Sometimes there are trade shortages or even 

a lack of access to land. Other times it’s a very busy 

year. Staying true to our identity and path while having 

the ability to remain agile, but most importantly, being 

a cohesive team that genuinely cares about what we 

do and whom we do it for, sets us apart. We know 

who we are; we know how to pivot and move with the 

times.”

Both agree that for them and for the team, whether it 

is a green-built home in Blatchford, a restored home in 

Jasper, a community boosting infill in Edmonton or an 

income-generating suite in the city, the moment they 

hand over the keys and see the look on the homeown-

er’s face is the most moving part of the process.

“That look of joy,” smiles Gibbons, “reminds us of why 

we do what we do.”

She adds, “If I could tell our clients anything, it would 

be that building a home is a very emotional and stress-

ful journey for the homeowner, and we know that. 

Everyone at Encore Master Builder cares. We really 

do care, and we really do treat you as a person and as 

a family. In our staff meetings, we know your names. 

Your project is not just a house. It’s your house. We 

intentionally do not build a lot of homes each year so 

we can keep the focus where it belongs, which is on 

the homeowner.

“The size of our company is very intentional,” says 

Read. “As a small volume builder, we remain agile. We 

did build 80 homes in one year, as we have the capac-

ity to do so. However, we found that the personal 

connection to our clients dipped, so we reduced our 

build numbers to align with our foundational values.”

In 2022, Encore Master Builder won a BILD® 

Edmonton Excellence in Housing Small Volume 

Builder of the Year award.

“That is a tough award to win,” says Gibbons. “It 

includes those who build as few as four houses per 

year. The award was driven by client feedback, and we 

had to get the same feedback as a small volume builder 

that did 40 homes. The validation of seeing our values 

recognized and appreciated was deeply felt on every 

level. It was proof that choosing to remain smaller, agile 

and focused over profits was the right path.”

Encore is also pleased to have recognition 

through the Constellation Homebuilder Systems 

CustomerInsight™ awards as Builder of Choice 

40Cele�atingCele�ating

Other advertising and promotional opportunities also available:
Customized Company or Individual Editorial Profiles, Anniversary Celebrations, Specialty Publications, 
Strategic and Co-Branded Editorial Opportunities, Customized Distribution Programs.
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Focused, agile and dedicated to the families they serve.
Written by Nerissa McNaughton

Encore Master Builder celebrates 41 years.

Encore Master Builder was founded in 1984 by Doug Hoffman.“He started the business out of our house,” present day co-owner Kim Gibbons remembers. “He had been working for a different company, but when that company shut its doors, he decided to start his own business. That was the beginning of Encore Homes.”
Hoffman built up the brand at a steady pace, achieved his Master Home Builder certification, and changed the name to Encore Master Builder.

Co-owner, president and Gibbons’ brother-in-law, Kevin Read joined Encore after obtaining his uni-versity degree and also obtained his Master Builder certification. Gibbons and Read took ownership of Encore in 2015.
Encore Master Builder is a long-term partner of the City of Edmonton, helping to develop communities such as La Perle, Miller and Brintnell, and being a driving force in the City’s secondary suite garage pro-gram. The work with the City led Encore to one of its most ambitious projects to date – Blatchford.A project designed to revolutionize the sustainable way homes can be built, and to showcase how Edmonton is a leader in the development of long-term housing in efficient, walkable communities, Blatchford’s green building codes demand 70 per cent higher energy performance over industry standards.

“Currently, Blatchford is our primary community in Edmonton,” says Read. “We have morphed out of our focus on infill and large-scale residential renovations.”Blatchford and Encore are a natural fit.
“Certainly, Blatchford has had its challenges in the public eye,” Read admits, “and the process to be involved as a builder was very rigorous. However, Encore has done many green projects over the years. Even though this is a step above the usual sustainabil-ity standards, we are willing and excited to take the lead. We are builders. This is what we do!”In addition to bringing their expertise in green building to the project, the Encore team was also interested in the learning curve – and it was a very steep one. For example, learning how to incorporate the communi-ty’s geothermal system was a challenge. “We spend the first four years of the project learning alongside planning,” smiles Read. “Now we are see-ing the growth phase, and that is truly exciting. The demand has come full circle and we are building more units this year than ever before.”

Gibbons adds, “To go from the company office being the kitchen table to building in Blatchford feels won-derful. When we took over the company from my 

????

Photo by Salonee Desai Photography.
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CONGRATULATIONSENCORE
ON 40 YEARS!

Where trust
meets what
matters most.

Congratulations to Encore Master Builder on 40 years!

allweatherathome.ca

aclark.ca

Congratulations Encore on 40 Years!

Proudly providing Encore Master Builder with Concrete Foundation Services.

Telephone: 780-945-9832E-mail: aaron@bethpage.ca      

Congratulations on 40 years!

parents, our vision aligned with their original iteration of the company. However, our vision also differed in some ways because the world itself is changing. The idea of Encore being in a community competing with other showhomes became less appealing. We made the conscious decision to focus on sustainable hous-ing and suites. It’s been about 20 years, and we are seeing proof that we made the right choice.”The decision to focus firmly on sustainable building, living the values of expertise in customer service, practicing and engaging in KYC (know your customer) principles and remaining a small-volume builder despite having the ability and capacity to be a large volume builder were driving factors in an incredi-ble opportunity for Encore. In addition to focusing on Blatchford, Encore Master Builder was invited to take part in another, very special, project – rebuildingJasper.
Read previously sat on the board of BILD Alberta Edmonton chapter, and, “As such, we got asked to take part in the Jasper rebuild,” he explains. “Kim and I took some time to think about the request, and we said yes. We are loving being a part of this!”Gibbons adds, “The residents of Jasper are beyond resilient and are just phenomenal. We find the project very exciting. Things are at the permitting stage and moving forward smoothly. It is a highlight for Encore to be asked to be a part of this inspiring chapter for Jasper, and we couldn’t be prouder of being involved as a Master builder.”

Encore is also a part of Building Futures. A unique program aimed at supporting the prov-ince’s teachers, Building Futures works in tandem with the education system to give students practical, hands-on life and job skills. St. Albert public school invites Grade 10 students to work on building a house alongside tradespeople and the Encore team. This is immensely beneficial for students seeking direction in the trades.
“It is also important for our industry, knowing the trades deficit,” adds Kim. “We are helping to build a quality trades base for the future.”

Encore Master Builder succeeds for many reasons, chief among them is knowing who they are andknowing who their customers are. This is far from acci-dental. The foundational values set by the Hoffmans were built on by Gibbons and Read. This attracted a like-minded team who are all on board about the laser focus on sustainable, attainable builds that suit each individual family, over being a large-volume builder.“We are not afraid to take risks,” Kim shares of other things that drive Encore’s success. “Every time we do 
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Encore Master Builder was founded in 1984 by Doug 

Hoffman.“He started the business out of our house,” 

present day co-owner Kim Gibbons remembers. “He 

had been working for a different company, but when 

that company shut its doors, he decided to start his 

own business. That was the beginning of Encore 

Homes.”

Hoffman built up the brand at a steady pace, achieved 

his Master Home Builder certification, and changed 

the name to Encore Master Builder.

Co-owner, president and Gibbons’ brother-in-law, 

Kevin Read joined Encore after obtaining his uni-
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in efficient, walkable communities, Blatchford’s green 

building codes demand 70 per cent higher energy 

performance over industry standards.

“Currently, Blatchford is our primary community in 

Edmonton,” says Read. “We have morphed out of our 

focus on infill and large-scale residential renovations.”

Blatchford and Encore are a natural fit.

“Certainly, Blatchford has had its challenges in the 

public eye,” Read admits, “and the process to be 

involved as a builder was very rigorous. However, 

Encore has done many green projects over the years. 

Even though this is a step above the usual sustainabil-

ity standards, we are willing and excited to take the 

lead. We are builders. This is what we do!”

In addition to bringing their expertise in green building 

to the project, the Encore team was also interested in 

the learning curve – and it was a very steep one. For 

example, learning how to incorporate the communi-

ty’s geothermal system was a challenge. 

“We spend the first four years of the project learning 

alongside planning,” smiles Read. “Now we are see-

ing the growth phase, and that is truly exciting. The 

demand has come full circle and we are building more 

units this year than ever before.”

Gibbons adds, “To go from the company office being 

the kitchen table to building in Blatchford feels won-

derful. When we took over the company from my 
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Gibbons and Read thank Doug and Linda Hoffman for 

launching both Encore. “They founded the company 

and they supported us as we took it over. They still 

support us to this day.” 

They also thank the subtrades and the team. “You 

cannot be a builder without trades and your team. 

Some of our people have been with us for 40 years. 

We are blessed to have an awesome team behind us.”

The future of Encore Master Builder is an exciting one 

as they innovate in Blatchford and help rebuild Jasper. 
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Master Builder on 40 years 
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something, we learn a lot and as a team. We are all hands 

on in every aspect, from the management to the field. As 

a small builder, we get to leverage all the strengths of 

our team. They get to work on multiple aspects of every 

project, and this keeps them engaged.”

Read agrees, “Things will always ebb and flow in this 

market. Sometimes there are trade shortages or even 

a lack of access to land. Other times it’s a very busy 

year. Staying true to our identity and path while having 

the ability to remain agile, but most importantly, being 

a cohesive team that genuinely cares about what we 

do and whom we do it for, sets us apart. We know 

who we are; we know how to pivot and move with the 

times.”

Both agree that for them and for the team, whether it 

is a green-built home in Blatchford, a restored home in 

Jasper, a community boosting infill in Edmonton or an 

income-generating suite in the city, the moment they 

hand over the keys and see the look on the homeown-

er’s face is the most moving part of the process.

“That look of joy,” smiles Gibbons, “reminds us of why 

we do what we do.”

She adds, “If I could tell our clients anything, it would 

be that building a home is a very emotional and stress-

ful journey for the homeowner, and we know that. 

Everyone at Encore Master Builder cares. We really 

do care, and we really do treat you as a person and as 

a family. In our staff meetings, we know your names. 

Your project is not just a house. It’s your house. We 

intentionally do not build a lot of homes each year so 

we can keep the focus where it belongs, which is on 

the homeowner.

“The size of our company is very intentional,” says 

Read. “As a small volume builder, we remain agile. We 

did build 80 homes in one year, as we have the capac-

ity to do so. However, we found that the personal 

connection to our clients dipped, so we reduced our 

build numbers to align with our foundational values.”

In 2022, Encore Master Builder won a BILD® 

Edmonton Excellence in Housing Small Volume 

Builder of the Year award.

“That is a tough award to win,” says Gibbons. “It 

includes those who build as few as four houses per 

year. The award was driven by client feedback, and we 

had to get the same feedback as a small volume builder 

that did 40 homes. The validation of seeing our values 

recognized and appreciated was deeply felt on every 

level. It was proof that choosing to remain smaller, agile 

and focused over profits was the right path.”

Encore is also pleased to have recognition 

through the Constellation Homebuilder Systems 

CustomerInsight™ awards as Builder of Choice 

40Cele�atingCele�ating

Other advertising and promotional opportunities also available:
Customized Company or Individual Editorial Profiles, Anniversary Celebrations, Specialty Publications, 
Strategic and Co-Branded Editorial Opportunities, Customized Distribution Programs.
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Focused, agile and dedicated to the families they serve.
Written by Nerissa McNaughton

Encore Master Builder celebrates 41 years.

Encore Master Builder was founded in 1984 by Doug Hoffman.“He started the business out of our house,” present day co-owner Kim Gibbons remembers. “He had been working for a different company, but when that company shut its doors, he decided to start his own business. That was the beginning of Encore Homes.”
Hoffman built up the brand at a steady pace, achieved his Master Home Builder certification, and changed the name to Encore Master Builder.

Co-owner, president and Gibbons’ brother-in-law, Kevin Read joined Encore after obtaining his uni-versity degree and also obtained his Master Builder certification. Gibbons and Read took ownership of Encore in 2015.
Encore Master Builder is a long-term partner of theCity of Edmonton, helping to develop communities such as La Perle, Miller and Brintnell, and being a driving force in the City’s secondary suite garage pro-gram. The work with the City led Encore to one of its most ambitious projects to date – Blatchford.A project designed to revolutionize the sustainable way homes can be built, and to showcase how Edmonton is a leader in the development of long-term housing in efficient, walkable communities, Blatchford’s green building codes demand 70 per cent higher energy performance over industry standards.

“Currently, Blatchford is our primary community in Edmonton,” says Read. “We have morphed out of our focus on infill and large-scale residential renovations.”Blatchford and Encore are a natural fit.
“Certainly, Blatchford has had its challenges in the public eye,” Read admits, “and the process to be involved as a builder was very rigorous. However, Encore has done many green projects over the years. Even though this is a step above the usual sustainabil-ity standards, we are willing and excited to take the lead. We are builders. This is what we do!”In addition to bringing their expertise in green buildingto the project, the Encore team was also interested in the learning curve – and it was a very steep one. For example, learning how to incorporate the communi-ty’s geothermal system was a challenge. “We spend the first four years of the project learning alongside planning,” smiles Read. “Now we are see-ing the growth phase, and that is truly exciting. The demand has come full circle and we are building more units this year than ever before.”

Gibbons adds, “To go from the company office being the kitchen table to building in Blatchford feels won-derful. When we took over the company from my 

????

Photo by Salonee Desai Photography.
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Congratulations to Encore Master Builder on 40 years!
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Congratulations Encore on 40 Years!

Proudly providing Encore Master Builder with Concrete Foundation Services.

Telephone: 780-945-9832E-mail: aaron@bethpage.ca     

Congratulations on 40 years!

parents, our vision aligned with their original iteration of the company. However, our vision also differed in some ways because the world itself is changing. The idea of Encore being in a community competing with other showhomes became less appealing. We made the conscious decision to focus on sustainable hous-ing and suites. It’s been about 20 years, and we are seeing proof that we made the right choice.”The decision to focus firmly on sustainable building, living the values of expertise in customer service, practicing and engaging in KYC (know your customer) principles and remaining a small-volume builder despite having the ability and capacity to be a large volume builder were driving factors in an incredi-ble opportunity for Encore. In addition to focusing on Blatchford, Encore Master Builder was invited to take part in another, very special, project – rebuildingJasper.
Read previously sat on the board of BILD Alberta Edmonton chapter, and, “As such, we got asked to take part in the Jasper rebuild,” he explains. “Kim and I took some time to think about the request, and we said yes. We are loving being a part of this!”Gibbons adds, “The residents of Jasper are beyond resilient and are just phenomenal. We find the project very exciting. Things are at the permitting stage and moving forward smoothly. It is a highlight for Encore to be asked to be a part of this inspiring chapter for Jasper, and we couldn’t be prouder of being involved as a Master builder.”

Encore is also a part of Building Futures. A unique program aimed at supporting the prov-ince’s teachers, Building Futures works in tandem with the education system to give students practical, hands-on life and job skills. St. Albert public school invites Grade 10 students to work on building a house alongside tradespeople and the Encore team. This is immensely beneficial for students seeking direction in the trades.
“It is also important for our industry, knowing the trades deficit,” adds Kim. “We are helping to build a quality trades base for the future.”

Encore Master Builder succeeds for many reasons, chief among them is knowing who they are and knowing who their customers are. This is far from acci-dental. The foundational values set by the Hoffmans were built on by Gibbons and Read. This attracted a like-minded team who are all on board about the laser focus on sustainable, attainable builds that suit each individual family, over being a large-volume builder.“We are not afraid to take risks,” Kim shares of other things that drive Encore’s success. “Every time we do 
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Encore Master Builder celebrates 41 years.

Encore Master Builder was founded in 1984 by Doug 

Hoffman.“He started the business out of our house,” 

present day co-owner Kim Gibbons remembers. “He 

had been working for a different company, but when 

that company shut its doors, he decided to start his 

own business. That was the beginning of Encore 

Homes.”

Hoffman built up the brand at a steady pace, achieved 

his Master Home Builder certification, and changed 

the name to Encore Master Builder.

Co-owner, president and Gibbons’ brother-in-law, 

Kevin Read joined Encore after obtaining his uni-

versity degree and also obtained his Master Builder

certification. Gibbons and Read took ownership of 

Encore in 2015.

Encore Master Builder is a long-term partner of the 

City of Edmonton, helping to develop communities 

such as La Perle, Miller and Brintnell, and being a 

driving force in the City’s secondary suite garage pro-

gram. The work with the City led Encore to one of its 

most ambitious projects to date – Blatchford.

A project designed to revolutionize the sustainable way 

homes can be built, and to showcase how Edmonton 

is a leader in the development of long-term housing

in efficient, walkable communities, Blatchford’s green 

building codes demand 70 per cent higher energy 

performance over industry standards.

“Currently, Blatchford is our primary community in 

Edmonton,” says Read. “We have morphed out of our 

focus on infill and large-scale residential renovations.”

Blatchford and Encore are a natural fit.

“Certainly, Blatchford has had its challenges in the

public eye,” Read admits, “and the process to be 

involved as a builder was very rigorous. However, 

Encore has done many green projects over the years. 

Even though this is a step above the usual sustainabil-

ity standards, we are willing and excited to take the 

lead. We are builders. This is what we do!”

In addition to bringing their expertise in green building 

to the project, the Encore team was also interested in 

the learning curve – and it was a very steep one. For 

example, learning how to incorporate the communi-

ty’s geothermal system was a challenge. 

“We spend the first four years of the project learning 

alongside planning,” smiles Read. “Now we are see-

ing the growth phase, and that is truly exciting. The 

demand has come full circle and we are building more 

units this year than ever before.”

Gibbons adds, “To go from the company office being 

the kitchen table to building in Blatchford feels won-

derful. When we took over the company from my 
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Gibbons and Read thank Doug and Linda Hoffman for 

launching both Encore. “They founded the company 

and they supported us as we took it over. They still 

support us to this day.” 

They also thank the subtrades and the team. “You 

cannot be a builder without trades and your team. 

Some of our people have been with us for 40 years. 

We are blessed to have an awesome team behind us.”

The future of Encore Master Builder is an exciting one 

as they innovate in Blatchford and help rebuild Jasper. 
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Congratulations Encore 

Master Builder on 40 years 

of success and wishing you 

many more!

something, we learn a lot and as a team. We are all hands 

on in every aspect, from the management to the field. As 

a small builder, we get to leverage all the strengths of 

our team. They get to work on multiple aspects of every 

project, and this keeps them engaged.”

Read agrees, “Things will always ebb and flow in this 

market. Sometimes there are trade shortages or even 

a lack of access to land. Other times it’s a very busy 

year. Staying true to our identity and path while having 

the ability to remain agile, but most importantly, being 

a cohesive team that genuinely cares about what we 

do and whom we do it for, sets us apart. We know 

who we are; we know how to pivot and move with the 

times.”

Both agree that for them and for the team, whether it 

is a green-built home in Blatchford, a restored home in 

Jasper, a community boosting infill in Edmonton or an 

income-generating suite in the city, the moment they 

hand over the keys and see the look on the homeown-

er’s face is the most moving part of the process.

“That look of joy,” smiles Gibbons, “reminds us of why 

we do what we do.”

She adds, “If I could tell our clients anything, it would 

be that building a home is a very emotional and stress-

ful journey for the homeowner, and we know that. 

Everyone at Encore Master Builder cares. We really 

do care, and we really do treat you as a person and as 

a family. In our staff meetings, we know your names. 

Your project is not just a house. It’s your house. We 

intentionally do not build a lot of homes each year so 

we can keep the focus where it belongs, which is on 

the homeowner.

“The size of our company is very intentional,” says 

Read. “As a small volume builder, we remain agile. We 

did build 80 homes in one year, as we have the capac-

ity to do so. However, we found that the personal 

connection to our clients dipped, so we reduced our 

build numbers to align with our foundational values.”

In 2022, Encore Master Builder won a BILD® 

Edmonton Excellence in Housing Small Volume 

Builder of the Year award.

“That is a tough award to win,” says Gibbons. “It 

includes those who build as few as four houses per 

year. The award was driven by client feedback, and we 

had to get the same feedback as a small volume builder 

that did 40 homes. The validation of seeing our values 

recognized and appreciated was deeply felt on every 

level. It was proof that choosing to remain smaller, agile 

and focused over profits was the right path.”

Encore is also pleased to have recognition 

through the Constellation Homebuilder Systems 

CustomerInsight™ awards as Builder of Choice 
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(winner 2021, 2023) and Best Customer Experience 

(finalist 2022, 2023).

Gibbons and Read thank Doug and Lin

launching both Encore. “They founded the company 

and they supported us as we took it over. They still 

support us to this day.” 

They also thank t
cannot be a builder without trades and your team. 

Some of our people have been with us for 40 years. 

We are blessed to have an awesome team behind us.”

The future of Encore Master Builder 

as they innovate in Blatchford and help rebuild Jasper. 
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Encore Master Builder celebrates 41 years.

Encore Master Builder was founded in 1984 by Doug Hoffman.“He started the business out of our house,” present day co-owner Kim Gibbons remembers. “Hehad been working for a different company, but when that company shut its doors, he decided to start his own business. That was the beginning of Encore Homes.”
Hoffman built up the brand at a steady pace, achieved his Master Home Builder certification, and changed the name to Encore Master Builder.

Co-owner, president and Gibbons’ brother-in-law, Kevin Read joined Encore after obtaining his uni-versity degree and also obtained his Master Builder certification. Gibbons and Read took ownership of Encore in 2015.
Encore Master Builder is a long-term partner of the City of Edmonton, helping to develop communities such as La Perle, Miller and Brintnell, and being a driving force in the City’s secondary suite garage pro-gram. The work with the City led Encore to one of its most ambitious projects to date – Blatchford.A project designed to revolutionize the sustainable wayhomes can be built, and to showcase how Edmonton is a leader in the development of long-term housing in efficient, walkable communities, Blatchford’s green building codes demand 70 per cent higher energy performance over industry standards.

“Currently, Blatchford is our primary community in Edmonton,” says Read. “We have morphed out of ourfocus on infill and large-scale residential renovations.”Blatchford and Encore are a natural fit.
“Certainly, Blatchford has had its challenges in the public eye,” Read admits, “and the process to be involved as a builder was very rigorous. However, Encore has done many green projects over the years. Even though this is a step above the usual sustainabil-ity standards, we are willing and excited to take the lead. We are builders. This is what we do!”In addition to bringing their expertise in green building to the project, the Encore team was also interested in the learning curve – and it was a very steep one. For example, learning how to incorporate the communi-ty’s geothermal system was a challenge. “We spend the first four years of the project learning alongside planning,” smiles Read. “Now we are see-ing the growth phase, and that is truly exciting. The demand has come full circle and we are building more units this year than ever before.”
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parents, our vision aligned with their original iteration of the company. However, our vision also differed in some ways because the world itself is changing. The idea of Encore being in a community competing with other showhomes became less appealing. We made the conscious decision to focus on sustainable hous-ing and suites. It’s been about 20 years, and we are seeing proof that we made the right choice.”The decision to focus firmly on sustainable building, living the values of expertise in customer service, practicing and engaging in KYC (know your customer) principles and remaining a small-volume builder despite having the ability and capacity to be a large volume builder were driving factors in an incredi-ble opportunity for Encore. In addition to focusing on Blatchford, Encore Master Builder was invited to take part in another, very special, project – rebuilding Jasper.
Read previously sat on the board of BILD Alberta Edmonton chapter, and, “As such, we got asked to take part in the Jasper rebuild,” he explains. “Kim and I took some time to think about the request, and we said yes. We are loving being a part of this!”Gibbons adds, “The residents of Jasper are beyond resilient and are just phenomenal. We find the project very exciting. Things are at the permitting stage and moving forward smoothly. It is a highlight for Encore to be asked to be a part of this inspiring chapter for Jasper, and we couldn’t be prouder of being involved as a Master builder.”

Encore is also a part of Building Futures. A unique program aimed at supporting the prov-ince’s teachers, Building Futures works in tandem with the education system to give students practical, hands-on life and job skills. St. Albert public school invites Grade 10 students to work on building a house alongside tradespeople and the Encore team. This is immensely beneficial for students seeking direction in the trades.
“It is also important for our industry, knowing the trades deficit,” adds Kim. “We are helping to build a quality trades base for the future.”

Encore Master Builder succeeds for many reasons, chief among them is knowing who they are and knowing who their customers are. This is far from acci-dental. The foundational values set by the Hoffmans were built on by Gibbons and Read. This attracted a like-minded team who are all on board about the laser focus on sustainable, attainable builds that suit each individual family, over being a large-volume builder.“We are not afraid to take risks,” Kim shares of other things that drive Encore’s success. “Every time we do 

Encore Master Builder was foundeHoffman.“He startpresent day co-owner Kihad been working for a different company, but when that company shut its doors, he decided to start his own business. That was the beginning of Encore Homes.”
Hoffman built up the brand at a steady pace, achieved his Master Home Buithe name to Encore M

Co-owner, president and Gibbons’ brother-in-law, Kevin Read joined Encore after obtaining his university degree and also obtained his Master Builder certification. Gibbons and Read took ownership of Encore in 2015.
Encore Master Builder is a long-term partner of the City of Edmonton, helping to develop communities such as La Perle, Miller and Brintnell, and being a driving force in the City’s secondary suite garage program. The work with the City led Encore to one of its most ambitious projects to date – Blatchford.A pA pA roject designed to revolutionihomes can be built, anis a leader in the development of long-term in efficient, walkable communities, Blatchford’s green building codes demand 70 per cent higher energy performance over industry standards.

“Currently, Blatchford is our primaEdmonton,” says Readfocus on infill and large-
Blatchford and Encore are a natural fit.
“Certainly, Blatchford has had its challenges in the public eye,” Read admits, “and the process to be involved as a builder was very rigorous. However, Encore has done many green projectEven though this is a step abity standards, we are willing and excitlead. We are builders. This is what we do!”In addition to bringing their expertise in green building to the project, the Encore team was also interested in the learning curve – and it was a very steexample, learning how to inty’s geothermal system was a chall

“We spend the first four years of the project learning alongside planning,” smiles Read. “Now we are seeing the growth phase, and that is truly exciting. The demand has come full circle and we are building more units this year than ever before.”
Gibbons adds, “To go from the company office being the kitchen table to building in Blatchford feels wonderful. When we took over the company from my 
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Encore Master Builder celebrates 41 years.

Encore Master Builder was founded in 1984 by Doug 

Hoffman.“He started the business out of our house,” 

present day co-owner Kim Gibbons remembers. “He 

had been working for a different company, but when 

that company shut its doors, he decided to start his 

own business. That was the beginning of Encore 

Homes.”

Hoffman built up the brand at a steady pace, achieved 

his Master Home Builder certification, and changed 

the name to Encore Master Builder.

Co-owner, president and Gibbons’ brother-in-law, 

Kevin Read joined Encore after obtaining his uni-

versity degree and also obtained his Master Builder 

certification. Gibbons and Read took ownership of 

Encore in 2015.

Encore Master Builder is a long-term partner of the 

City of Edmonton, helping to develop communities 

such as La Perle, Miller and Brintnell, and being a 

driving force in the City’s secondary suite garage pro-

gram. The work with the City led Encore to one of its 

most ambitious projects to date – Blatchford.

A project designed to revolutionize the sustainable way 

homes can be built, and to showcase how Edmonton

is a leader in the development of long-term housing 

in efficient, walkable communities, Blatchford’s green 

building codes demand 70 per cent higher energy 

performance over industry standards.

“Currently, Blatchford is our primary community in 

Edmonton,” says Read. “We have morphed out of our 

focus on infill and large-scale residential renovations.”

Blatchford and Encore are a natural fit.

“Certainly, Blatchford has had its challenges in the 

public eye,” Read admits, “and the process to be 

involved as a builder was very rigorous. However, 

Encore has done many green projects over the years. 

Even though this is a step above the usual sustainabil-

ity standards, we are willing and excited to take the 

lead. We are builders. This is what we do!”

In addition to bringing their expertise in green building 

to the project, the Encore team was also interested in 

the learning curve – and it was a very steep one. For 

example, learning how to incorporate the communi-

ty’s geothermal system was a challenge. 

“We spend the first four years of the project learning 

alongside planning,” smiles Read. “Now we are see-

ing the growth phase, and that is truly exciting. The 

demand has come full circle and we are building more 

units this year than ever before.”

Gibbons adds, “To go from the company office being 

the kitchen table to building in Blatchford feels won-

derful. When we took over the company from my 
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14

The staycation trend.

23
Edmonton’s 

manufacturing 
resilience.27

Edmonton’s Chamber 

of Commerce.
20
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Striking a chord.The Edmonton Chamber of 

Commerce Chair hits the right note 

as she starts her term.
16

Planning ahead: why 

it’s imperative for long-

term care.21
The Value and ROI of 

an MBA.26 
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BGE: Clean air 
matters.Providing Canadians with clean air 

and filtration solutions since 1968, 

BGE continues to evolve to meet client 

needs and industry demands.

18

Edmonton Construction 

Association.12
Edmonton’s Chamber 

of Commerce.
24
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THE SIGNATURE

TOUCH AUTOGRAPH LEAVES A DISTINCT MARK 

ON THE CITY OF EDMONTON

BIE_July2024.indd   1

2024-06-13   6:49 AM

The experience 
you deserve.

Cover All Group of Companies 

continually evolves to challenge & 

improve the marketplace.
16

Alberta: redefining 
innovation 

beyond tech.
09

The touchy topic 

of stress leave.
22

Edmonton’s 
Chamber of 

Commerce 
section.26
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Building something 

tangible. For PCL’s President and CEO 

Chris Gower, building means more 

than lumber and nails.
24

The bank of mom 

& dad.12 
BOMA Edmonton news.

30
Edmonton’s Chamber 

of Commerce.
34

SEPTEMBER2025
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Celebrating Edmonton’s 

Exceptional Business Leaders 
EDMONTON 

CHAMBER   PAGE  87

OCTOBER 2024   |   $3.50
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SoaringABOVE EXPECTATIONS

The Alberta International Airshow flies Alberta into the future
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The sky is the limit!
Women Building Futures 

changes lives and helps drive 

economic impact.22

BOMA Edmonton news.
28 

WANTED: 
skilled trades.

32
Edmonton’s Chamber 

of Commerce
Section.40
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APRIL2025
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Changing 
downtown 

trends.25 
Rec property 

strategizing.28
Edmonton’s Chamber 

of Commerce
section.32

Undeniable 
impact.United Way’s strategies and 

partnerships create a community 

where everyone belongs.
18

BIE_April2025.indd   1

2025-03-13   6:43 AM

   ICE DISTRICT SUCCESS STORY  PAGE  26   |   EDMONTON CHAMBER SECTION    PAGE   40

NOVEMBER 2024   |   $3.50

BUSINESSINEDMONTON.COM

PM
42

45
55

12

BRINGING THE 

ATHLETIC 
MINDSET TO THE 

BOARDROOM: 

RICHARDSON EXECUTIVE SEARCH’S 

FOCUS ON TEAM
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AZIZ BOOTWALA SHARES THE GOALS, MISSION AND DIRECTION OF THE 

EDMONTON CHAMBER OF COMMERCE

ShapingEDMONTON’S 

BUSINESS LANDSCAPE
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A Legacy, a passion 

and a platform.

World Floorcoverings is more than a 

business – it’s a community.

20

Transforming 
transportation and 

logistics. 26
Business tech makes a 

big difference.
31

Edmonton’s Chamber 

of Commerce
Section.34
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JA BUSINESS HALL OF FAME

POWERED BY ATB, INTRODUCES THE 2024 LAUREATES 

Mary Cameron

Ralph Hutchinson

Drew Schamehorn 

Teresa Spinelli
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CLEAR

CrystalFROM CORPORATE CULTURE TO INDUSTRY INNOVATION, CRYSTAL GLASS SHINES
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EXPLORE! 

IT’S EDMONTON!

TRACI BEDNARD LEADS THE TEAM THAT HELPS PLACE EDMONTON ON THE GLOBAL STAGE
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DOING THE RIGHT THINGS 

FOR THE RIGHT REASONS

JOSAN PROPERTIES’ FOCUS IS ON GROWING COMMUNITIES 

AND CHANGING LIVES
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HEAVY 
    LIFTING
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ENCORE TRUCKING & TRANSPORT LTD. 

TRIUMPHS OVER THE ODDS
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COLOURFUL PAST, 

BRIGHT FUTURE

HELMED BY A YOUNG ENTREPRENEUR, PRO CO PAINTING TAKES ON ITS 

MOST AMBITIOUS PROJECT TO DATE
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2026 print editorial calendar.Print production specifications.

Full page Two thirds
page

Half page 
horizontal

Half page 
vertical

Third page
vertical

Third page
island

2026 media guide

Supporting the visions of entrepreneurs 
one story at a time.

Issue date.

January.

February.

March.

April.

May.

June.

July.

August.

September.

October.

November.

December.

Editorial themes.

 Private/Alternative Schools ࠮
Wealth Management ࠮ Wellness/Medispa ࠮

Senior Living ࠮ Education Post Secondary ࠮
ECA/Construction ࠮ Alternative Financing ࠮
Workplace Excellence: Behind the Brand ࠮

Real Estate ࠮ BOMA Edmonton News ࠮
Technology ࠮ Skilled Trades ࠮

Golf ࠮ Commercial Real Estate ࠮
Recreation & Investment ࠮
Management & Professional Services: Succession ࠮

Arts & Culture ࠮ Transportation & Distribution Logistics ࠮
Canadian Tourism ࠮ Technology ࠮
ECA/Construction ࠮

Wellness/Medispa ࠮ BOMA Edmonton News ࠮
Management & Professional Services: Insurance ࠮
Junior Achievement Hall of Fame ࠮

Manufacturing ࠮ Commercial Leasing ࠮
Workplace Excellence: Behind the Brand ࠮

ECA/Construction ࠮
 Training & Education ࠮ Senior Living ࠮
Management & Professional Services: Financial Planning ࠮

Wellness/Medispa ࠮ Real Estate ࠮ BOMA Edmonton News ࠮

Real Estate/Investment ࠮ Small Business Week ࠮

 ECA/Construction ࠮ Succession Planning ࠮
Technology ࠮ Senior Living ࠮
Transportation, Distrubution & Logistics ࠮
Business in Edmonton Leaders Awards (Special Distribution) ࠮

Continuing Education ࠮ BOMA Edmonton News ࠮
Philanthropy ࠮ Financial Planning/Banking ࠮

Ad close/Ad copy.

Nov 27/Dec 4.

Dec 18/Jan 8.

Jan 29/Feb 5.

Feb 26/Mar 5.

Mar 31/Apr 7.

Apr 29/May 6.

Jun 1/Jun 8.

June 30/July 7.

Jul 30/Aug 6.

Sept 1/Sept 8.

Sept 30/Oct 7.

Oct 27/Nov 3.

Ad size.   Trim. (WxD)  Live area.  Bleed.

Double page spread.  15.75” x 10.75”  15.25” x 10.25”  16.00” x 11.00”

Full page.   7.875” x 10.75”  7.375” x 10.25  8.125” x 11.00”

Two thirds vertical.  4.500” x 9.75”  4.500” x 9.75”  Not applicable.

Half page vertical.  3.3125” x 9.75”  3.3125” x 9.75”  Not applicable.

Half page horizontal.  6.875” x 4.75”  6.875” x 4.75”  Not applicable.

Third page vertical.  2.125” x 9.75”  2.125” x 9.75”  Not applicable.

Third page island.  4.500” x 4.75”  4.500” x 4.75”  Not applicable.

Horizontal banner.  6.875” x 1.5”   6.875” x 1.5”   Not applicable.

Image resolution.
300 dpi. - CMYK.

File preparation.
Submit as a high resolution pdf. Include crop marks 
where applicable. Business in Edmonton is on a Mac 
platform, running Adobe Photoshop, Illustrator and 
InDesign software.

E-mail graphics@businessinEdmonton.com for 
further assistance.

Ad size.   Width x Height.
Side box.   300px x 386px

Leaderboard. 728px x 90px

E-blast.   140px x 525px

Image resolution.
150 dpi. - RGB

File preparation.
Submit as png, gif, jpg.

Side box. Leaderboard. Eblast.

Web specifications.Web specifications.




